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Corporate Water Footprinting and Managin

of the biggest challenges facing senior management across the
globe. In Europe alone, 46% of the population is considered to be
living in water-stressed regions.

Water is vital for all major industries and security of supply is now one

Corporate Water Footprinting and Managing Water Resources has been
specifically developed to address the challenges and opportunities for
industry of water shortages, efficiency and reuse. Dr Hilary Green, Head
of R&D Communications for Nestlé and Professor John Anthony Allan,
Laureate of the 2008 Stockholm Water Prize, discuss the far-reaching
consequences of global water shortage for industry, public health and

the environment.

The Conference provides essential information on water footprinting and
the importance of identifying water vulnerability in a business’s operational
portfolio. Speakers from Unilever, Arthur D. Little and The University of
Twente, make the business case for measuring your water footprint and
provide expert guidance on how to establish your organisation’s corporate
water footprint, how to define targets and benchmark your

water management.

Key case studies assess the impact of water shortages on a number of
global industries. Speakers from Kimberly-Clark, Danone Waters and Dow
Chemical share their organisation’s experiences and outline the steps each
company is taking to meet the challenges of water scarcity across

their operations.

Stephen Reeson from the Food and Drink Federation discusses the impact
of water scarcity on the food and drink industry and provides an insight into
the Federation House Commitment, a joint initiative under which 21 leading
food and drink brands, including Coca-Cola, Mars and PepsiCo UK, have
committed to improve efficiency and reduce water use.

Agriculture is the biggest water user, accounting for more than 70% of
global freshwater supplies. Water scarcity creates a huge problem for farmers
as pressures to meet increasing global demand for food, feed and fuel
mount. Pasquale Steduto, Head of the FAO’s Water Development and
Management Unit discusses the challenges the agricultural industry faces
and the agronomic measures which can reduce water losses and increase
water productivity.

You can assess the practical solutions your organisation can develop to cut
water wastage, increase water efficiency and most importantly improve
your bottom line. Speakers from GE and Siemens are amongst the leading
experts sharing their knowledge of water recycling and reuse technologies
and what steps your organisation can take to encourage innovation in
production technologies.

Corporate Water Footprinting and Managing Water Resources enables

you to identify the most effective ways to improve your water efficiency and
ensure that water management aligns with your overall sustainability strategy.
Effective water management is crucial to ensure that businesses minimise
costs and reduce the environmental impact of their operations. Attend the
Corporate Water Footprinting and Managing Water Resources Conference
and ensure your organisation achieves these goals in 2009 and beyond.

Reserve your place today!

Online Delegate Networking System

Our Online Delegate Networking System gives you advance access to the list
of conference delegates and enables you to contact each delegate and set up
meetings before the conference. The Online Delegate Networking System gives
you the facility to:

Send messages directly to delegates before the conference
Arrange all your meetings in advance
Maximise the value of your networking time at the conference
Set up your profile on the Networking System
Contact delegates after the conference that you did not manage to meet
- available up to 3 months after the event

® Download speakers’ presentations after the conference
All registered and paid delegates are automatically added to the Online Delegate
Networking System and will receive an email with their login details 7 days before
the start of the conference.

Sponsorship and Exhibition Opportunities

Corporate Water Footprinting and Managing Water Resources will provide
you, as a sponsor or exhibitor, with excellent opportunities for meeting
potential clients. A range of packages are available which will help you capture
these opportunities, promote your products and build brand awareness.

For more information and a tailored solution to meet your budget and needs,
please contact Sarah Harding on

Tel: +44 (0)20 7017 7500

Email: sarah.harding@informa.com
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1030 :

Day 1, Thursday 28 May

Registration and Welcome Coffee

Opening Remarks from the Chair
Jacob Tompkins
Director, Waterwise

The Impact of Global Water Shortages

OPENING ADDRESS
Addressing the Issue of Global Water Shortages
+ Quantifying rising demand for water from industry and consumers
- |dentifying regions and countries facing water stress
- Assessing possible political responses to undersupply of water
« Examining the impact of restricted water supplies on industry
» Examining the impact of water shortages on global agricultural
production and trade
Dr Hilary Green
Head of R&D Communications, Nestlé

Water and Water Consumers: Communicating the Role of
Water in Health and Environmental Security

Professor John Anthony Allan

King’s College London and SOAS

2008 Stockholm Water Prize Laureate

The Business Challenge of Water and
Measuring your Corporate Water Footprint

The Challenge of Managing Water as a Resource:

i An Industry Perspective
: Dave Challis
. Head of Sustainability EMEA, Kimberly-Clark Corporation

11.00 |
.15
1145

12.15

1245
1.00
230

Questions
Refreshments

Analysing International Virtual Water Trade and Water
Footprints of Products
- Assessing the water footprints of products
- Quantifying international virtual water trade and water dependency
- Saving water through import
- Externalising water footprints to other countries
« Opportunities and threats of virtual water trade
Dr Maite Aldaya
Water Footprinting Expert, Twente Water Centre
University of Twente

The Business Case for Measuring Your Water Footprint and
Techniques for Developing a Corporate Water Strategy
« Incorporating water use into wider environmental and
sustainability strategies
- Analysing costs of water efficiency and identifying potential for
cost reductions
- Assessing value at risk through use of water footprinting
- Seeking out the areas for product and process innovation
- Assessing awareness of water footprinting and the impact of
brand acceptance
David Lyon
Principal, Arthur D. Little

Questions
Lunch

Establishing Your Corporate Water Footprint:
An Evolving Tool for Effective Water Stewardship
« How can a business measure its operational and supply chain
water footprint?
« Determining optimum corporate water efficiency targets
- Identifying the risk areas
- Pros and cons of water labelling
« Achieving water neutrality and offsetting the impacts of your
water footprint

John Temple
. R&D Sustainability Director, Unilever
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3.00 Managlng Water in the Supply Chain
- Identifying and reducing water wastage right along the
value chain
- How much responsibility should an organisation take for managing
water in the manufacturing supply chain?
3.30 : Questions

3.45 | Refreshments

Meeting the Challenge of Future Water
: Shortages: Impact Assessment Case Studies

4.15 | Water Pricing and the Impact on Your Business
+ How does the price of water vary between countries?
- Examining options for changes in water pricing models
« Assessing the impact of localised water price rises on
competitive advantage
- Does the price of water for agriculture need to change?
« Reforming water pricing and trading to achieve increased efficiency
: Dr Jerry Bryan
: Managing Director, Albion Water

4.45 Water and the Food and Drink Industry
: Stephen Reeson
i Energy Manager, The Food and Drink Federation

5.15 : Questions
530 ' Closing Remarks from the Chair

. Day 2, Friday 29 May

8.30 : Welcome Coffee

9.20 : Opening Remarks from the Chair
Jacob Tompkins
Director, Waterwise

Examining the Extent of Global Water
Scarcity

9.30 | Overview and Scope of Water Scarcity: A Bank’s Perspective
: Peter Vos
: Senior Water Manager, Corporate Social Responsibility
: Directorate, Rabobank

10.00 ' Global Water Scarcity and the Impact on European Business
: Jean-Christoph Bligny
- Environment Director, Danone Waters

10.30 Questions

10.45 . Refreshments

11.15 | Water Resources Across Europe - Confronting Water
Scarcity and Drought: Findings from the New European
Environment Agency Report

Beate Werner

Water and Agriculture - Head of Group

European Environment Agency

11.45 | Water and Agriculture
i« Understanding the water requirements for agriculture and the

organisations involved in agricultural water management

« The impact of climate change on water use and availability
for agriculture

- The importance of irrigation system management and measuring
irrigation system performance

« Developing efficient agronomic measures to reduce water losses
and increase water productivity

i« Tackling the issue of water property and use rights

: Dr Pasquale Steduto

¢ Service Chief, Water Development and Management Unit, FAO

. Developing Practical Solutions to the
. Challenge of Water Shortages

12.15 Developing a Corporate Water Strategy: A Response from
i the Chemical Industry

: Russel Mills
| Global Director, Energy and Climate Change Policy, Dow Chemical

12.45 : Questions
1.00 : Lunch

230 : Water Resource Planning
I Assessing water resources
« Examining quantity and quality of groundwater and surface water
- Encouraging co-operation between regions who share waters
- Rainwater harvesting
" Trevor Bishop
i Head of Water Resources Management, Environment Agency

3.00 : Developing a Holistic Corporate Strategy to Manage the
. Impact of Climate Change and Water Shortages
i« Understanding how water footprinting contributes to reducing carbon
footprints and plays a role in a wider climate change programme
- Using existing carbon management programmes to help in
meeting the challenge of future water shortages
« Assessing the suitability of market mechanisms to control water
; demand: the example of carbon trading
i Jeff Fulgham
i Chief Marketing Officer, GE Water and Process Technologies
3.30 ! Questions
3.45 | Refreshments

4.15 | Reusing Grey Water: An Industry Perspective
¢+ Identifying where water can be reused
« Ensuring the safe reuse of grey water: what clean water standards
should be met?
- Utilising greywater technology
445 | Water Reuse and Recycling Technologies
« What technologies are currently available and what future
technologies are being developed?
« Determining what system best suits an organisation’s needs
¢ Joe Millen
: Head of Siemens Water Technologies Europe, Siemens

5.15 | Questions
530 | Closing Remarks from the Chair

Water Resource News L3

Water Resource News is the must read independent publication, to keep
you informed about the latest news, analysis and comment on all aspects
of the politics and economics of water resource management.

Published every two weeks, Water Resource News addresses the
decreasing world wide water supply, which is one of the biggest
challenges facing agriculture and manufacturing.

By subscribing to this important publication, you will benefit from having
the most up to date information including:

B Sustainability and corporate social responsibility: looking at current
initiatives to reduce water footprint in organisations.

B Climate change and water availability: bringing the latest research
on the effects of climate change on water availability.

B Finance: focusing on issues affecting cost of water supply and waste
water disposal, including investment plans, commercial developments
and policy decisions.

B Infrastructure: looking at water storage and delivery infrastructure
covering issues including water quality and forward planning/strategy.

W Regulatory framework: monitoring the progress of the EU’s Water
Framework Directive.

B Water impacts: water in the wider context, covering subjects such as
the water/energy nexus, irrigation, and water’s role in the economical
and political framework.

Free Trial - Get the next 3 issues free!

Call +44 (0) 207 017 7500 or email marketing@agra-net.com
or go to www.agra-net.com/wrn
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Venue Details

Radisson SAS Portman Hotel

22 Portman Square

London, W1H 7BG

United Kingdom

Tel: +44 (0)20 7208 6000

Fax: +44 (0)20 7208 6001

Email: sales.london@radissonsas.com

Hotel reservations are not included in the conference fee,
however, the conference organisers have negotiated a special
rate at the conference venue. Details of how to book will be sent
to you with confirmation of your registration and can be found
on the conference website: www.agra-net.com/wrm

Conference Fee TERMS AND CONDITIONS

Conference Fee Per Delegate No Fee VAT @ 15% Total FEE: The fee includes lunch, refreshments and conference documentation,
Standard Rate £1050 £157.50 as available.

VAT: UK VAT of 15% is payable on all conference fees, regardless of
Group Rate £945 £141.75 the delegate’s home country. Certain EU regulations permit VAT paid in
for 2 or more registering from the same company ' Member countries to be reclaimed. For further information contact your

local tax authorities..

Total
ONLINE NETWORKING SYSTEM: All delegates will automatically be added

to our Online Networking System, which will go live seven days before the

Delegate Details - for ease, attach your business card conference begins. If you are registering more than one delegate, you must

1st Delegate supply a unique email address for each delegate, otherwise they cannot be
Name (Mr/Mrs/Ms/Dr) added to the system. If you do not wish to be included, please inform us.

ARE YOU REGISTERED?: If you do not receive your email confirmation of

Job Title

your booking, please contact us to confirm that a place has been reserved
Tel on: Tel: +44 (0)20 7017 7499 Email: conferences@agra-net.com
Email PAYMENT: Payment should be made within 14 days of registration.

All registration fees must be paid before the event.
2nd Delegate

Name (Mr/Mrs/Ms/Dr) CANCELLATIONS: Refunds will be made for cancellations received in
writing by 1 May 2009, subject to a service charge of £100. It is regretted

Job Title that refunds cannot be made after this date but substitute delegates are

Tel permitted if notified in advance in writing. It may be necessary for reasons
beyond the control of the organiser to alter the content and timing of the

Email programme or the identity of the speakers. This contract is subject to

3rd Delegate English Law.

Name (Mr/Mrs/Ms/Dr) CANNOT ATTEND?: Nothing compares to being there, but you do not have

Job Title to miss out if you cannot fit the conference into your schedule. You can
purchase the conference documentation on CD for just £495 (including

Tel VAT) per copy. Simply tick the box below, return this form with your

Email payment and you will receive your copy after the event.

[] Please send me ...set(s) of conference documentation

Company Details Name ; :
on CD @ £495 (including VAT) per set.

Address

DATA PROTECTION: The information you provide will be held on a database
City/Town State and may be shared with companies in Informa plc in the UK and Internationally.
Sometimes your details may be made available to external companies for marketing

Post Code Country purposes. If you do not wish to receive other relevant direct mail offers, please write
VAT (TVA) No. to the Database Manager at the address on this booking form.

‘ © 2009 Agra Informa Ltd
Type of Business an informa business

Payment Options

[] CHEQUE ENCLOSED made payable to AGRA INFORMA LTD [] CREDIT CARD

[] BANKTRANSFER [ Mastercard []American Express* [] Visa
(please enclose copy of bank transfer with your registration form)
Barclays Bank Plc, Pall Mall Corporate Banking Centre No. Expiry Date
PO Box 15161, 50 Pall Mall, London SW1A 1QA, UK
Sort Code: 20-65-82 BIC (SWIFT): BARCGB22 Name of cardholder (and address if different from above)

Account: Agra Informa Ltd

Euro Acc. No: 6647 8300 1BAN No: GB17 BARC 2065 8266 4783 00
US$ Acc. No: 8530 7711 IBAN No: GB89 BARG 2065 8285 3077 11 * If you are paying by AMEX the
GBP Acc. No: 3068 2578 IBAN No: GB82 BARC 2065 8230 6825 78 Signature payment will be deducted in GBP




